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I turn complex briefs into simple, strong ideas
then build the story, visual world and experience around them...

B E H A N C E . N E T /Kalagamm
Ka.lagamm@ + 971 581213808

K A R E N . H E A D . O F @  K A L A G A M M S T U D I O . C O M

GallegoNDRAKAREN
call me

I N T E G R A T E D  C A M P A I G N S  |  S P A T I A L  S T O R Y T E L L I N G | C R E A T I V E  L E A D E R S H I P  D U B A I ,  U A E  

 S E N I O R  C R E A T I V E  D I R E C T I O N   E X P E R I E N T I A L  &  B R A N D  E X P E R I E N C E

Profile

Core
E x p e r t i s e

S e n i o r  c r e a t i v e  w i t h  1 1 +  y e a r s  a c r o s s  L a t i n  A m e r i c a  a n d  t h e 

M i d d l e  E a s t ,  s p a n n i n g  b r a n d  e x p e r i e n c e s ,  i n t e g r a t e d  c a m p a i g n s 

a n d  e x p e r i e n t i a l  d e s i g n .  H a n d s - o n  b y  n a t u r e ,  I  l e a d  i d e a s  f r o m 

c o n c e p t  t o  r e a l i t y  a c r o s s  n a r r a t i v e ,  v i s u a l  a n d  s p a t i a l  d i r e c t i o n , 

c l i e n t  p r e s e n t a t i o n s  a n d  m u l t i d i s c i p l i n a r y  c r e a t i v e  t e a m s .

C r e a t i v e  D i r e c t i o n  ·  C o n c e p t  D e v e l o p m e n t  ·  E x p e r i e n t i a l  & 

B r a n d  E x p e r i e n c e  ·  I n t e g r a t e d  C a m p a i g n s  ·  S p a t i a l  S t o r y t e l l i n g  · 

A r t  D i r e c t i o n  ·  C l i e n t  P r e s e n t a t i o n s  ·  M u l t i d i s c i p l i n a r y  L e a d e r s h i p
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https://www.instagram.com/ka.lagamm?stkn=c2dxd25wMnM2cW81&utm_source=qr
https://www.behance.net/kalagamm


S E N I O R  C R E A T I V E  D I R E C T I O N   E X P E R I E N T I A L  &  B R A N D  E X P E R I E N C E

GallegoNDRAKAREN

P OSTA L E S  D E  V I DA  —  # B U E N CA F É
S i l ve r  &  B ro n z e  ·  Ad Fo r u m  P H N X  Awa rd s  2 0 24

Recogn ized  in  Pr in t  Craf t  &  Graph ic  and  Pub l icat ion  Des ign 
for  an  i l lus t rated  s toryte l l ing  campaign  bu i l t  a round  the  rea l 
s tor ies  o f  Co lombian  co�ee  producers .

M AG N E T I S M O :  M ÁS  Q U E  PA L A B R AS
Ti p o s  L a t i n o s  ·  L a t i n  A m e r i c a
I ndependent  pub l icat ion  exp lor ing  le t ter ing  and  i l lus t rat ion , 
recogn ized  by  T ipos  Lat inos  and  extended  in to  ta lks  and 
workshops  a round  le t ter ing ,  i l l us t rat ion  and  c reat ive  c ra f t .

S P E A K I N G  &  WO R KS H O P S
Speaker  and  workshop  fac i l i ta tor  across  Co lombia  and  Duba i , 
i nc lud ing  Co lors  Ar t  Ins t i tu te ,  Duba i ,  shar ing  a  pract ice 
shaped  by  le t ter ing ,  i l l us t rat ion ,  a r t  d i rect ion  and  conceptua l 
th ink ing .

P O N T I F I C I A  U N I V E RS I DA D  JAV E R I A N A

C a l i ,  C o l o m b i a

Vi s u a l  C o m m u n i c a t i o n
E m p h a s i s  i n  C o n c e p t u a l  B ra n d i n g

I n t e r n a t i o n a l  B u s i n e s s

Education

Span ish  ·  Nat ive
Eng l i sh  ·  P rofess iona l  F luent

Languages

Recognition
Speaking

 &

Adobe  Photoshop  ·  Adobe  I l lus t rator  ·  P rocreate  · 
Keynote  ·  M id journey  ·  A I -ass is ted  Image  & 
Render  Generat ion

Tools

Leads  the  c reat ive  deve lopment  o f  l a rge-sca le  brand 
exper iences ,  l i ve  events  and  p i tches  across  the  Midd le  East  
f rom research  and  concept  deve lopment  through  nar rat ive , 
guest  journey ,  v i sua l  d i rect ion  and  spat ia l  th ink ing .

Transforms  complex  br ie fs  in to  c lear  c reat ive  wor lds , 
connect ing  brand ,  aud ience  and  cu l tura l  context  w i th  ideas 
des igned  to  shape  how peop le  move ,  in teract  and 
exper ience  a  space .  Leads  mul t id i sc ip l inary  teams  across 
des ign ,  3D/spat ia l  and  mot ion ,  wh i le  p resent ing  d i rect ly  to 
c l ients  and  co l laborat ing  w i th  s t rategy ,  p roduct ion  and 
techn ica l  teams  through  deve lopment  and  de l ivery .

M AST E RCA R D  —  4 0  Y E A RS  I N  T H E  UA E
Or ig inated  The  Shape  of  T ime ,  the  c reat ive  p lat form for 
Mastercard ’s  40-year  ann iversary  in  the  UAE.  Bu i l t  the 
exper ience  around  a  journey  through  Opt imism,  Pass ion  and 
Pr ice less ,  t rans lat ing  the  idea  across  nar rat ive ,  guest  journey , 
spat ia l  s toryte l l ing ,  v i sua l  d i rect ion  and  in teract ive  moments .

M AST E RCA R D  —  E D G E
Reframed  the  c reat ive  d i rect ion  in to  Emerge  Po int , 
repos i t ion ing  EDGE as  a  more  future- fac ing ,  techno logy- led 
exper ience .  Bu i l t  the  exper ience  arch i tecture  across  Past  & 
Future ,  spat ia l  env i ronments ,  in teract ive  techno logy , 
persona l ized  journeys  and  gami f icat ion ,  connect ing  mul t ip le 
touchpo ints  through  one  cent ra l  nar rat ive .

A FC  —  FO OT BA L L  FA N  ZO N E
Created  the  c reat ive  p lat form around  many  nat ions  becoming 
one  through  footba l l .  Trans lated  the  idea  in to  the  fan  journey , 
act ivat ions  and  spat ia l  des ign ,  us ing  the  geometry  o f  the  AFC 
t rophy  as  an  a rch i tectura l  dev ice  to  shape  the  venue  layout .

S E M A  —  L E BA N O N
Turned  a  const ruct ion  hoard ing  in to  a  s toryte l l ing  exper ience 
through  Windows  in to  Lebanon .  Bu i l t  an  env i ronmenta l 
nar rat ive  a round  the  count ry ’s  l andscape ,  nature  and  cu l tura l 
character ,  extend ing  the  phys ica l  ins ta l la t ion  through  d ig i ta l 
in teract ion  and  soc ia l - f i r s t  moments .

R E D  S E A  —  B R A N D  E X P E R I E N C E
Created  Sea  &  Sand ,  t ransforming  a  dua l -brand  br ie f  in to  an 
a rch i tectura l  journey  between  two  connected  wor lds ,  us ing 
spat ia l  des ign ,  mater ia l i ty  and  sensory  s toryte l l ing  to  gu ide 
guests  seamless ly  f rom one  exper ience  to  the  next .

S e n i o r  C r e a t i ve  Le a d
D u b a i ,  UA E  ·  C u r r e n t

2 0 2 6

B E H A N C E . N E T /Kalagamm Ka.lagamm@ + 971 581213808K A R E N . H E A D . O F @  K A L A G A M M S T U D I O . C O M
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Creative Highlights

S e l e c t e d  C l i e n t s  /  P ro j e c t s  i n c l u d e  Mastercard,  EDGE ,  AFC,  SEMA and Red 
Sea,  among others .



Founded  as  an  independent  c reat ive  s tud io ,  evo lv ing  in to  a 
mul t id i sc ip l inary  s tud io  across  brand  c reat ion ,  in tegrated 
campaigns ,  i l l us t rat ion  and  exper ient ia l  work .

Leads  pro jects  d i rect ly  f rom br ie f  to  concept ,  shap ing  the 
nar rat ive ,  v i sua l  d i rect ion  and  c reat ive  execut ion  wh i le 
co l laborat ing  w i th  product ion  and  spec ia l i s t  teams  to  br ing 
ideas  in to  phys ica l ,  d ig i ta l  and  commerc ia l  env i ronments .

P E RU  —  A I R P O RT  L AU N C H
Created  the  v i sua l  nar rat ive  fo r  a  la rge-sca le  v ideo  mapping 
exper ience  pro jected  onto  the  a i rpor t ’s  cont ro l  tower , 
t ransforming  the  s tory  o f  Peru  in to  an  or ig ina l  i l l us t rated  wor ld 
bu i l t  fo r  a rch i tectura l  sca le .

CA L I FO R N I A  GA R D E N  —  N E W  P RO D U CT  L I N E
Bui l t  the  ident i ty  fo r  a  new product  l ine  launch ing  across  the 
Midd le  East  — f rom concept  and  v isua l  te r r i to ry  to  packag ing , 
key  v i sua ls  and  reta i l  ro l lout .

# B U E N CA F É  —  P OSTA L E S  D E  V I DA
Turned  the  rea l  s tor ies  o f  Co lombian  co�ee  producers  in to  an 
i l lus t rated  s toryte l l ing  p lat form,  connect ing  f ie ld  research  and 
f i r s t -hand  s tor ies  across  pr in t ,  OOH and  in teract ive  d ig i ta l 
exper iences .
S i l ve r  &  B ro n z e  ·  Ad Fo r u m  P H N X  Awa rd s  2 0 24

R E D  B U L L  C L I F F  D I V I N G  —  O M A N
Created  an  i l lus t rated  v i sua l  wor ld  insp i red  by  Oman , 
t rans lat ing  i t s  a rch i tecture ,  l andscape  and  mar ine  character 
across  the  d iv ing  p lat forms  and  w ider  event  env i ronment .

M ÁS  U N I C E N T RO  —  C O LO M B I A
Created  a  year- long  i l lus t rated  c reat ive  p lat form for  Un icent ro , 
bu i ld ing  one  recogn izab le  v i sua l  wor ld  across  ATL ,  BTL ,  OOH, 
soc ia l  and  env i ronmenta l  app l icat ions .

2 0 1 8 - 2 0 2 6

Creative Highlights

S e l e c t e d  C l i e n t s  /  P ro j e c t s  i n c l u d e  C al i forn ia  Garden,  Red Bul l ,  #Buencafé , 
Unicentro  and Peru  A i rpor t  Launch,  among others .

Role

Fo u n d e r  &  C re a t i ve  D i r e c t o r
I n d e p e n d e n t  C r e a t i ve  S t u d i o
·  L a t i n  A m e r i c a  &  M i d d l e  E a s t

Led  c reat ive  deve lopment  across  key  reg iona l  accounts , 
tu rn ing  consumer  and  cu l tura l  ins ights  in to  campaign 
p lat forms  and  in tegrated  c reat ive  te r r i to r ies  across  f i lm , 
soc ia l ,  OOH,  re ta i l ,  ac t ivat ions  and  d ig i ta l .  Deve loped 
concepts ,  key  v i sua ls  and  ar t  d i rect ion  f rom br ie f  th rough 
ro l lout ,  d i rect ing  photoshoots  and  product ions  a longs ide 
photographers ,  d i rectors ,  des igners ,  mot ion  and  product ion 
teams .  H igh l ights  inc luded  an  i l lus t rated  Women’s  Day 
campaign  for  Duba i  Fest iva l  C i ty  Ma l l ,  expand ing  an 
or ig ina l  shoot  in to  a  fu l l  360°  ecosystem across  ma l l -w ide 
OOH,  an imat ion ,  soc ia l  f i l te rs  and  s t ickers ,  a longs ide 
c reat ive  work  deve loped  for  p i tches  and  award  showcases 
inc lud ing  Cannes  L ions  and  E�es .

2 0 2 5

S e l e c t e d  C l i e n t s  /  P ro j e c t s  inc lude Ford ·  C enter  Po int  ·  7UP ·  C a l i forn ia 
Garden ·  Dubai  Fest iva l  C i ty  Mal l  ·  McDonald’s  ·  Dunk in’  ·  Amer icana ·  A l  Saf i  · 
among others

S e n i o r  A r t  D i re c t o r  ·  D u b a i ,  UA E

Led  ar t  and  c reat ive  d i rect ion  across  key  accounts ,  tu rn ing 
br ie fs  and  s t rateg ic  ins ights  in to  s t rong  c reat ive  te r r i to r ies 
wh i le  gu id ing  the  team f rom concept  through  execut ion . 
D i rected  and  d is t r ibuted  work  across  des igners  and 
c reat ives ,  encourag ing  co l laborat ive  ideat ion  and 
deve lop ing  the  s t rongest  ideas  regard less  o f  authorsh ip . 
Oversaw v isua l  cons is tency ,  c ra f t  and  c reat ive  qua l i ty 
across  campaigns  and  mul t ip le  touchpo ints ,  work ing  c lose ly 
w i th  s t rategy ,  copy  and  account  teams  throughout  the 
process .

2 0 2 1

S e l e c t e d  C l i e n t s  /  P ro j e c t s  Spot i f y  ·   ENEL and McDonald’s ,  among others

H e a d  o f  A r t  ·  C o l o m b i a

Deve loped  in tegrated  campaigns  across  reg iona l  and  g loba l 
b rands ,  t rans lat ing  consumer  ins ights  and  s t rateg ic  br ie fs 
in to  c reat ive  concepts ,  campaign  p lat forms  and  v isua l 
te r r i to r ies  across  ATL ,  BTL ,  re ta i l ,  ac t ivat ions  and  d ig i ta l . 
Led  a r t  d i rect ion  f rom concept  through  execut ion , 
coord inat ing  des igners ,  f ina l  a r t ,  3D  and  an imat ion  teams 
to  de l iver  cohes ive  c reat ive  work  across  mul t ip le  channe ls 
and  brand  touchpo ints .

2 0 1 7

S e l e c t e d  C l i e n t s  /  P ro j e c t s  Diageo,  Unicentro,  C oca-C ola  /  Fanta ,  Huawei 
and Ford,  among others .

H e a d  o f  A r t  ·  C o l o m b i a

Began  a  profess iona l  c reat ive  career  wh i le  complet ing 
un ivers i ty  s tud ies ,  bu i ld ing  a  foundat ion  across  brand ing , 
i l l us t rat ion ,  packag ing ,  re ta i l  and  v isua l  c ra f t .  Ear ly 
h igh l ights  inc luded  c reat ing  the  i l lus t rat ions  for  De l i r io ’s 
v ideo  mapp ing  exper ience  in  Ca l i ,  Co lombia ,  t rans lat ing 
or ig ina l  a r twork  in to  la rge-sca le  pro jected  content  fo r  a 
l i ve  event .

2 0 1 6

S e l e c t e d  C l i e n t s  /  P ro j e c t s  branding,  packaging,  i l lus t rat ion,  re ta i l 
des ign and l ive-event  v isua l  content ,  among others .

G ra p h i c  D e s i g n e r  &  I l l u s t r a t o r  ·  C o l o m b i a

B E H A N C E . N E T /Kalagamm Ka.lagamm@ + 971 581213808K A R E N . H E A D . O F @  K A L A G A M M S T U D I O . C O M
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